
It’s a time of profound change and disruption in retail, as 
changing times and a new generation of consumers remake 
the relationship between retail real estate and its audience. 
These disruptions provide an extraordinary opportunity for 
the visionaries, innovators and newcomers who can adapt to 
changing needs and conditions in real time.

Starwood Retail Partners’ distinctive process and portfolio, 
backed by a strong corporate parent gives us a unique edge 
in this new retail reality, uniquely positioning us to enable and 
nurture tomorrow’s stars.

Starwood Retail Partners  
in Real Time



California 
Metreon 
Northridge Mall 
Parkway Plaza 
Plaza West Covina 
Solano Town Center

Colorado 
Belmar

Connecticut 
Blue Back Square

Florida 
The Mall at Wellington Green 
Westland Mall

Georgia 
The Collection at Forsyth

Illinois 
The Arboretum of South Barrington 
Chicago Ridge Mall 
Louis Joliet Mall 
The Promenade Bolingbrook 

Indiana 
Southlake Mall

Kentucky 
Hamburg Pavilion

Michigan 
Fairlane Town Center 
The Mall at Partridge Creek

Montana 
Rimrock Mall

Nebraska 
Gateway Mall

North Carolina 
Northlake Mall

Ohio 
Belden Village Mall 
Franklin Park Mall 
Great Northern Mall 
South

Texas 
The Shops at Willow Bend

Virginia 
MacArthur Center 
Stony Point Fashion Park 

Washington 
Capital Mall 
Kitsap Mall

30 centers in 16 states
5th largest owner shopping centers in the US 
100 million annual shopper visits
Owns approximately 30 million square feet of space



As a privately held entity, Starwood Retail Partners is not 
hamstrung by layers of bureaucracy or beholden to the 
strictures of Wall Street. We are:

• Nimble —We can make decisions and agreements, and act 
on them quickly.

• Flexible kiosks 
to permanent inline stores.

• Innovative —Our experienced, creative teams develop award-
winning programs and events to draw your audience.

• Taking the Long View—As a private company we can wait for 
the right tenant for the right space, and nurture them into 
stardom.

• Cutting-edge —We embrace the new, experimenting on new 
programs and brands. Because you can’t be extraordinary by 
doing the ordinary.

The physical sales 
channel accounted for 
91.9% of all U.S. retail 
sales in 2016. 
(source: U.S. Dept. of Commerce)

Brick and Mortar on Solid Ground

U.S. sales
in stores

U.S. sales
online



     

Ongoing Retail Trends

Millennials (age 22 - 37) have buying power and 
want urban experiences in their surburban lives

Rising housing costs have 47% of millennial 
homeowners in the suburbs and secondary 
markets - right where our centers are located!

Developers can cater to this growing audience 
through creating walkable, cohesive projects 
that allow visitors, employees and residents the 
amenities and excitement of the urban downtown



Ongoing Retail Trends

We are in the last phases from the retail 
concepts and formats of the 20th century 
into what is going to work for the next 
20-30 years

• Shorter-term leases - 5 years and under
• Pop-up markets - less than 1 year
• Introduction of non-retail concepts
• Stores with smaller square footage



Experiences lead the way
Starwood Retail Partners added 
entertainment, education and medical 
components to their properties

• Crayola Experience (4th in the nation), Plano 
Children’s Theater and Equinox to the $125 million 
reimagining of The Shops at Willow Bend
(Plano, TX)

• Cleveland Clinic at SouthPark Mall
(Strongsville, OH) is a multispecialty medical 
center that integrates clinical and hospital care 
with research and education.

• Addition of Round 1 to Gateway Mall
(Lincoln, NE) and Northridge Mall (Northern 
California) 

The Shops at Willow Bend | Plano, TX

Stony Point Fashion Park | Richmond, VA



Experiences lead the way

We are increasing space dedicated to food
and beverage from 10% to 20%, at least.

• A restaurant district is replacing a shuttered
anchor store at The Shops at Willow Bend

• Chuy’s, a hot Tex-Mex concept from Austin,
just opened to fit in with a strong sit-down
dining scene at Belmar, an outdoor district
10 miles west of Denver.

• Spas and gyms offer other opportunities
to draw guests on a regular basis for
something they can’t do online



The ArtReach Project at Gateway Mall offers year-round programming 
for all ages with the goal of offering classes and workshops that ignite 
the imagination and inform the creative learner.

MacArthur Center offers fitness programming such as yoga classes, 
boutique studio demos and PoundFit classes. Sports & games for 
are also regularly scheduled.

Live 360°

Program designed as a new way to think about
our spaces, our communities and how they connect

Interactive programs, demonstrations and
workshops, allowing the community to actively
engage around their interests

Utilizes common areas and unleased retail space

Live 360° took first place at the 2018 World Retail
Awards for Best Customer Experience Initiative.
Starwood Retail Partners was the only U.S. company
to win a World Retail Congress award



     

The facts...
Companies make more money when they
combine e-commerce with brick-and-mortar stores

Starwood Retail Partners embraces online retail
realizing they must serve customers via every
channel and that shoppers still want to touch
the items involved

Logistically, e-commerce only is an extremely
expensive way to do business: e-retailers lose
a lot of money on returns becuase of shipping 
costs

As landlords, we must provide our tenants with 
what they need to accomodate in-store ordering
or new technologies that assist & engage the
customer


